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Fiction versus Nonfiction

In fiction markets, this means getting an agent and getting editors’ interest.Do homework on the agent and/or publisher and their specialties. Have they worked with books like yours before? Do they only accept fiction/nonfiction? What makes your book marketable and how can you differentiate it from the pack?  The goal is to come away with an idea of what your query letter will say, your “two-sentence sell.”

Generally the first step is sending a query letter:  Open with a description that will capture interest. Next give genre (for example, romance, fantasy, science fiction. crime fiction, self-help, how to, memoir…), number of words in manuscript (average is 95,000) and assurance ms. is ready to send NOW. Mention your credentials and any contacts you may have (“So-and-so suggested I contact you” or “we met at such-andsuch writer’s conference.”). If interested, an agent or publisher will ask you to send  a 3- to 4-page synopsis (details of plot, characters and resolution), and/or a 50-page or three chapter sample or the complete manuscript.
Nonfiction requires a written proposal that includes:

1. Persuasive overview of the book and topic (3-5 pages)
2. Bio of author(s), publishing and if relevant, personal background (½  page)
3. Market Comparison: how is your book similar to books in the market; why is your book is different (½ to 1 pages)
4. Marketing ideas (½ to 1 pages)
5. Book outline: paragraph per chapter or thesis-like outline (approx 6  pages)
6. Samples: At least two samples chapters (25-50 pages)
Fiction
Book MUST be complete, and in the best shape possible. Edit, edit, edit. Be prepared to send the manuscript out as soon as you receive a letter of interest. ALWAYS send a self-addressed, stamped envelope for a reply

4.  Resources for writers 

* Find a critique group: Take a writing workshop (online or in person), join a writers group (online or in person)
* Refer to guides to agents and publishers  (see list at http://www.acrosstheriver.info, click on Wrtiers’ Resources_
* Attend conferences/ workshops associated with national or regional organizations.
* Send to contests.  (Winner usually gets and offer of publication and publicity.)

Promotion and publicity 
Get the word out well before your publication date—at least six months in advance. 

ONLINE:  Website, Facebook, Twitter, Blogs, LinkedIn, Listservs, e-newsletters

IN PRINT: local media, alumni magazines, book review publications, niche publications. Offer a talk or service related to your book to organizations; these will be listed in the area events calendar

IN PERSON: book signings, libraries (personal contact with librarians, chain bookstore events managers and independent book sellers in very important), conferences, book fairs, arts festivals, library associations, women’s clubs, book clubs.

TOP 10 Ways to NOT Get Published

10. Misspell the agent/editor’s name. IF YOU CAN’T GET THAT RIGHT, WHAT ELSE IS WRONG?

9. Assume that your Spell-Checker has caught all the typos/inconsistencies/grammar problems in your query letter/manuscript. HAVE SOMEONE VERY SMART READ IT.
8. Ignore the guidelines clearly posted on the agent’s/publisher’s Website. THIS GIVES THE PERSON REASON TO REJECT YOU IMMEDIATELY.

7. In your query letter, point out that your book is so much better than the junk that gets published these days. THAT AGENT OR EDITOR MAY REPRESENT THAT BOOK!
6. Compare your work to recent blockbusters, such as The DaVinci Code meets Twilight meets Dr Phil’s Ultimate Weight Solution. THIS CAN HAVE THE OPPOSITE EFFECT IF YOUR BOOK DOESN’T LIVE UP TO EXPECTATIONS.

5. Print your query letter and/or manuscript on hot pink paper and include muffins or a note from your mother, who really want you to be a famous author. NO GIMMICKS.

4. Send the agent/editor daily E mails checking on their progress with your manuscript. THEIR WEBSITE WILL GIVE A RESPONSE TIME. RESPECT IT.
3. Approach an agent at conferences while he/she is in the bathroom. BE POLITE, CHAT LIKE A REGULAR PERSON, DON’T TRY TO SELL YOUR BOOK.

2. Insist that not one of your precious words should be changed from manuscript to printed page.  TAKE FEEDBACK. BUT BE SELECTIVE.
1. Spend so much time thinking about your book/poem/essay/article that you never write it. JUMP IN! EVEN FIVE MINUTES A DAY WILL EVENTUALLY LEAD TO YOUR FINAL SENTENCE.
